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eta.iiers-"report, as
edentedha;vest :

Zealand wines has c:eated a stlrm
the market; In contrast’ tile strength.of -
the euro has made traditionally favourite . .
wines from France; Ital Spa.m a.nd Ger- '
many more expeiisive. . s :

New: figures:from researchers AC .
Nielsen show: that New. Zealand ‘wines" "
. are seilmg more than the matket: av, =
age - an‘exception to the declifie most
countries are facing during the harsh eco:
riomic climate; While UK volume growth
~of New Zealand wines over the last yeai’
wag alreéady strong at 11.5%; inthelast1s
‘weeks'sales have rocketed by 42%, the v
data shows. . " :

- An'exampleis New Zealand sauwgnon
blanc. It has become Tesco’s bestselling.
wine with sales in the Iast'fortnight up:

370%. compared w1th the same penod :
last year.
.2 #'Teseo wire category manager And.rew
: Calpenter said; “New Zéaland sauvignon
* blanc is:more accessible that ever before:
and-is- currently out: performlng long,
" established favourites such: as French i
chabhs and Adstralian chardonnay. = :

» The development of New ZeaIand’ i
: wine production: from its-early-days in-.
- the 19705 has gathered at an astonishing
:-rate. The number of wineries-has rap-
idly-iricreased and in 2008 the'country
“crushed 285;000 tonnes of grapes=up
39% 0112007 Quiality is-also-increasing as
- vines: mature and wmemakmg methods
- are reﬁned : : :




